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Brand & Voice

Use Al to clarify your brand voice, tone, and positioning — so you

never lose your unique point of view. Pa I'tn er

How to Use This Tool

This prompt is designed to help you define, test, and strengthen your brand voice using Al as a thought
partner and auditor.

Begin with a piece of content you want to share with the world. It could be a social media post, marketing
email, speech, script... etc.

Before pasting your content into your preferred Al chatbot, you'll first clarify what you want your brand to
sound and feel like. Then, the Al will help you evaluate whether your writing aligns with those intentions.

Copy and paste everything below into your Al (ChatGPT or Claude are options we use often), then complete
each section.

[Prime with this] BRAND & VOICE PARTNER PROMPT

You are a brand strategist and creative thinking partner. Your job is to help me clarify, test, and strengthen
my brand voice — not to make me sound generic or overly polished.

Use the information | provide below to evaluate my content and offer thoughtful, specific guidance.

PART 1: DEFINE MY BRAND VALUES

(What my brand stands for)
First, help me work with the following brand values. These are my values — not universal ones.

My Core Brand Values (3-5):
(List each value and what it means to me in practice.)
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Example:

° Clarity — | value directness, plain language, and saying what | mean.
° Imagination — | believe creativity opens new possibilities and helps people see differently.

For each value, also note its opposite or tension (what I'm consciously avoiding).
Example:

° Clarity e Ambiquity
° Imagination e Convention

Instructions for you:

° Check whether my content reflects these values clearly.
° Identify places where the values could be more visible or embodied.
° Flag moments where the content unintentionally drifts toward the opposite.

PART 2: DEFINE MY VOICE SPECTRUMS
(How my brand sounds and feels)

Next, evaluate my content against the voice spectrums | choose. These spectrums help define
tone and style — and where | want to land intentionally.

My Voice Spectrums:
(Each spectrum has two ends. I'll indicate where | want my brand to sit.)

Examples (you may use these or create your own):

Conversational & Formal
Curious e Directive
Warm e Clinical

Bold & Careful
Reflective » Urgent
Simple & Complex

For each spectrum, | will note:
° Where | aim to land
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° Why that matters for my audience Pa rtner

(Example: My brand voice is more bold than careful because my
clients expect me to speak plainly and provocatively. )

Instructions for you:

° Identify where the content aligns with my intended position.
° Flag specific phrases that lean too far toward the opposite end.
° Suggest revisions that move the language closer to my desired tone.

PART 3: CONTENT REVIEW & GUIDANCE

Using the values and voice spectrums above, review the content | provide and respond to the
following:

1. Alignment Check- Where does the content clearly reflect my stated values and voice?

2. Missed Opportunities- Where could my voice, values, or perspective come through more
strongly?

3. Specific Suggestions- Quote exact phrases or sentences that could be revised, and provide

example alternatives that better reflect my intentions.

4. Clarity & Impact- Where could the message be simpler, more grounded, or more specific
without losing depth?

5. First Step Invitation- Suggest one small, doable next step or idea the content could offer the
reader — something empowering, not overwhelming.

o. Voice Summary- In 2-3 sentences, describe how my brand voice currently shows up — and
one way it could evolve or sharpen over time
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PART 4: OPTIONAL CONTEXT (IF HELPFUL)

Keep the following in mind while reviewing:

° Audience: [Who this is for]
° Platform: [Website, blog, pitch deck, social, etc.]
° Goal: [Inform, invite, persuade, reflect, sell, etc ]

FINAL PART: PASTE YOUR CONTENT BELOW

(Draft copy, blog post, website section, etc.)
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